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New Suspects:
Blog/Email

Social Networks
Communities/Radar

RFI/RFPs

Tenders
Innovation Funds
Research Projects
Contract Awards

* Conversations
* Meetings
* Proposals/Offers

* ABC Segmentation

Competitors
Partners
Customers
Prospects
Own Mentions

KEY INDICATORS

* Traffic, Linking Sites & Referrals

User Engagement Indicators
New Contacts, Calls and Meetings

Facebook
LinkedIN
Twitter
Retweets
Social Events
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